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Every year, women are responsible for consuming millions of cosmetic products. The option of licensing, joint
venture, franchising, etc. Unfortunately, Since Disney did not research as much as they should of when
deciding to open Euro Disney, this lead to one of the biggest failures for the Disney Company and is today
used as an example of international marketing failures With the appearance of Neoliberalism and its principle
of free market companies felt the need to internationalize to new markets as an alternative to the domestic
markets that were saturated, making products increasingly standardized commercializing them in the same
way around the world considering that their global customers had homogeneous tastes Estee Lauder. This
number had nothing to do with the actual figures range, but Heinz liked it. It is important for the business to
manage its marketing structure to promote the products to the new market. The international marketer must
rely on at least two levels of controllable certainty instead of one. Could the company have known about this
before the product launch in Thailand? Before investing huge money in these activities there is a requirement
of assessing the preparation of the company. This element always allows them to yield huge profits and giving
new dimensions to the industry. Results of the research are presented in the form of the final report and
submitted to the management of the company Shaw,  Consumer characteristicsA1. At the same time, suppliers
are generally not interested in how consumers are satisfied in these products. The bulk of the questions will
relate to these topics. Objectives should be clearly and precisely defined, and be sufficiently detailed, it should
be possible to measure them and evaluate their level of achievement. Here in this report the challenges and
opportunities available in the international marketing has been explained along with the description of
suggestions that helps in improving the decision making regarding the building of an internal organizational
culture. The intersection is the result of the process of internationalization. Therefore, marketing becomes
something more than just a separate function of management. If you have any questions please ask the proctor.
Local and international marketing research have the same scheme of marketing research, which involves the
following steps: Defining a problem, objectives and methods. Marketing research exercise involves systematic
enquiry. Such moves at times involve establishing production bases in foreign countries and harmonizing
marketing strategies all over the world In fact it is what you say and the way you say it whilst trying to explain
how a certain product or service is, giving your target audience reason why to use or purchase it. To achieve
these qualities company should set some objectives to enter in international market Some of the management
experts have mentioned that no doubt international environment creates more opportunities and extra sales,
but the level of burden and responsibilities also increases proportionately Usunier and Lee,  Proper usage of
the internet can provide companies a competitive advantage. Research studies have shown that it goes beyond
just traditional promotional marketing to connect with consumers Consequently, worldwide, managers are
increasingly recognising the importance for their businesses to advance through developing their skills,
knowledge and ability to effectively compete against international markets Doole and Lowe,  Marketing can
be a bunch of things, whether promotion, an ad, a brochure or a press release. Various factors motivate such
moves most of them being business sustainability oriented. If they decide expanding internationally is a viable
option, they must then decide which market s to enter According to Cateora and Ghauri , internationalisation
is the expansion of a business that leads the spread of an organisations products and services to customers in
more than one nation, in order to gain profit As the needs of consumers have converged, the study of
consumer behavior increased in a way that would examine purchase behavior, loyalty and consumer
satisfaction.


