
BIOPURE OXYGLOBIN LAUNCH

Biopure Corporation was a biopharmaceutical company that specialized in oxygen In contrast, its Oxyglobin product
enjoyed a fairly steady strategy, as Biopure consistently marketed the product mostly to small animal veterinarians.

The company was ready to scale up manufacturing with the impending approval of Hemopure. It would likely
do best in these situations because issues of complications and limited shelf life of real blood and competitor
blood substitutes are serious problems in these contexts. What is the market potential for Oxyglobin in the
animal market and Hemopure in the human market? Dogs with impaired cardiac function and other conditions
that are prediposed to circulatory overload can have adverse events after Oxyglobin administration. It should
also be noted that there is no reason to assume that vets will automatically double the price of Oxyglobin for
pet owners, so demand by pet owners may be even higher. This can be seen through its filings with the U. The
judge stopped litigation by the end of  Provide consistency â€” Biopure must then be obligated to deliver
customer satisfaction by not only provide consistent product quality, but also through reliable services. Which
distribution channel the firm will use also play a significant role in determining the firm success in introducing
new products to market. People pay, and expect to pay, thousands and even tens-of-thousands of dollars in
health care emergencies. This is very important, as creating awareness is necessary to be the first activity of
the list, because the customers distributor, vet. It is very likely that the numbers will rise by the year of
Oxyglobin release. Oxyglobin would create an unrealistic price expectation for Hemopure if released first. The
company can enjoy a period of being a monopoly in the market. We noted that our pricing for Oxyglobin
probably should be between the second question we have detailed presentation of this specific product pricing
principles and price. Ted Jacobs, vice president for Human Clinical Trials, is concerned about creating an
unrealistic price expectation for Hemopure by marketing Oxyglobin before Hemopure. By understanding the
market, customer, and final consumer, Biopure can then effectively make projections and future marketing
plan accordingly. But due to the low rate of donation and the relative short-life of RBCs, the experiences
periodic shortages of RBCs for utilizing in medical facilities always happen during the winter and summer
holidays. Buyers are well informed about the quality, prices, and cost of sellers strong Doctors who directly
use the products for the medical operations have specialized in this area. Firstly, the substitute blood is free of
infectious agents and contamination. Create awareness â€” That Oxyglobin is not only approved by the FDA,
but also more effective than the regular currently available donor blood. Establish sales promotion especially
for large batch order, for instance buy a batch of units will receive 10 extra units for free, and give sample to
attract more customers. We noted that there is a big difference between critical case and noncritical case. This
price is feasible for a number of reasons.


